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Whatôs Up

ÅVideo games

ÅPC

ÅEmail

ÅCDs

ÅIndividualist

Generation

X

ÅWeb

ÅCell phone

ÅIM

ÅMP3s

ÅOnline 

community

Net GenBaby 

Boomers

¸ TV generation

¸ Typewriters

¸ Telephone

¸ Memos

¸ Family focus



Whatôs Up
ÅNetGenôsOnline 12.2 hrs per week

ï28% > GenX, 50%>Boomer

ÅNetGen 50% more likely to send IMs than GenX, 
2x as likely to read Blogs, 3X as likely to use 
Social Networking Sites

Å44% HH Broadband (up from 29% in 2004)

Å75% HH Mobile Phones

ïData to phone: 45% NetGen, 27% GenY, 
17% Boomers

ÅIn US, 1 in 6 households are wireless (no phone 
landline); in Europe its 1 in 4  ( WiTricity )



Whatôs In Store

ÅAttract, Serve, Retain, 
& Engage

ÅVisioning

ÅPlanning

ÅFundraising

ïCapital Funds

ïOperational Funds

ïMaintenance Plans

ÅSustainable Learning 
Environment



Whatôs In Store

ÅBlurring and Blending

ÅMobility Galore

ÅGaming

ÅSocial Networking

ÅHigh -Impact Presentation/Engagement 
Technologies

ÅAnalytics, Diagnostics, and Evidence-
Based Education

ÅThe Human Touch



Blurring and Blending

Face to Face
Infrastructure

* Campus
*Classrooms

*Lecture Halls
*Labs

*Office Hours
*Library

*Open Space

Online
Infrastructure
*Portal
*Learning Mgt 
Systems 
*Repositories
*Phones
*Blogs
*ePortfolios

Blended

Blurred

Activities

Lecture, Dialogic, Small Groups, Learning Communities, Project-

Based Learning, Self-Directed Learning, Collateral Learning



Blurring and Blending


