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What’s Up
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What’s Up

• Video games

• PC

• Email

• CDs

• Individualist

Generation

X

• Web

• Cell phone

• IM

• MP3s

• Online 

community

Net GenBaby 

Boomers

 TV generation

 Typewriters

 Telephone

 Memos

 Family focus



What’s Up
• NetGen’s Online 12.2 hrs per week

– 28% > GenX, 50%>Boomer

• NetGen 50% more likely to send IMs than GenX, 
2x as likely to read Blogs, 3X as likely to use 
Social Networking Sites

• 44% HH Broadband (up from 29% in 2004)

• 75% HH Mobile Phones

– Data to phone: 45% NetGen, 27% GenY, 
17% Boomers

• In US, 1 in 6 households are wireless (no phone 
landline); in Europe its 1 in 4  (WiTricity)



What’s In Store

• Attract, Serve, Retain, 
& Engage

• Visioning

• Planning

• Fundraising

– Capital Funds

– Operational Funds

– Maintenance Plans

• Sustainable Learning 
Environment



What’s In Store

• Blurring and Blending

• Mobility Galore

• Gaming

• Social Networking

• High-Impact Presentation/Engagement 
Technologies

• Analytics, Diagnostics, and Evidence-
Based Education

• The Human Touch



Blurring and Blending

Face to Face
Infrastructure

* Campus
*Classrooms

*Lecture Halls
*Labs

*Office Hours
*Library

*Open Space

Online
Infrastructure
*Portal
*Learning Mgt 
Systems 
*Repositories
*Phones
*Blogs
*ePortfolios

Blended

Blurred

Activities

Lecture, Dialogic, Small Groups, Learning Communities, Project-

Based Learning, Self-Directed Learning, Collateral Learning



Blurring and Blending



Mobility Galore



Mobility Galore
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Mobility Galore



Gaming

http://www.amazon.com/exec/obidos/tg/detail/-/1578519497/qid=1127698220/sr=8-1/ref=pd_bbs_1/104-9440801-0527903?v=glance&s=books&n=507846
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Gaming



Gaming

http://www.gse.harvard.edu/~dedech/
..\My Videos\Copy of second-life.mov


Social Networking



Social Networking

http://en.wikiversity.org/wiki/Wikiversity:Main_Page
http://www.bigthink.com/
http://www.apple.com/education/itunesu/
http://www.oercommons.org/




Social Networking

http://admissions.kettering.edu/stickman/
http://www.ratemyprofessor.com/


High-Impact Presentation/
Engagement Technologies

http://www.britecomputers.com/shop/digitalDisplay.php
..\My Videos\3dexplanation.mov
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http://www.viralvideochart.com/youtube/microsoft_surface_teaser?id=Cog8b8ojji0


Analytics, Diagnostics, and Evidence-
Based Education

http://support.sas.com/documentation/whitepaper/downloads/101175_0903.pdf
http://www.amazon.com/gp/product/0471770728/002-9433600-1416019?v=glance&n=283155
http://www.amazon.com/Good-Great-Social-Sectors-Monograph/dp/0977326403


Analytics, Diagnostics, and Evidence-
Based Education

Insight
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Optimization

Predictive Modeling

Forecasting

Reporting / OLAP

Data Management

Data Access

What will happen next?

What’s the best that can happen? 

How Much?

How Many?

What Happened?



The Human Touch

E-Mail Serenity Prayer

http://www.drhallowell.com/store/crazybusy.html
slide bank\21st Century Learning Outcomes.ppt
slide bank\Balance IT.ppt
slide bank\Balance IT.ppt
slide bank\Balance IT.ppt
http://www.randomhouse.com/kvpa/gilbert/about.html
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What’s in Store

http://www.splcenter.org/intel/map/hate.jsp

http://www.networkforgood.org/

http://www.splcenter.org/intel/map/hate.jsp
http://www.networkforgood.org/
http://www.amazon.com/Whos-Your-City-Creative-Important/dp/0465003524/ref=sr_1_1?ie=UTF8&s=books&qid=1219762691&sr=1-1
http://lifeentrepreneurs.com/
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